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ABSTRAK 

Perkembangan teknologi digital telah mengubah perilaku konsumen dari pembelian 

secara tatap muka menuju platform daring. TikTok menjadi salah satu media yang 

dimanfaatkan dalam kegiatan pemasaran dan penjualan melalui berbagai fitur, 

termasuk live streaming dan online customer review. Penelitian ini bertujuan untuk 

menganalisis pengaruh live streaming dan online customer review terhadap 

keputusan pembelian produk PVN Shoes di TikTok, baik secara parsial maupun 

simultan. Penelitian ini menggunakan metode kuantitatif dengan teknik purposive 

sampling. Data diperoleh melalui penyebaran kuesioner kepada pengguna TikTok 

yang memenuhi kriteria penelitian dan dianalisis menggunakan regresi linier 

berganda serta pengujian hipotesis. Hasil penelitian menunjukkan bahwa live 

streaming berpengaruh positif dan signifikan terhadap keputusan pembelian produk 

PVN Shoes di TikTok. Sebaliknya, online customer review tidak berpengaruh 

signifikan terhadap keputusan pembelian. Namun, secara simultan live streaming 

dan online customer review berpengaruh signifikan terhadap keputusan pembelian. 

 

Kata Kunci: Live Streaming, Online Customer Review, Keputusan Pembelian, 

TikTok, PVN Shoes 
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ABSTRACT 

The development of digital technology has changed consumer behavior from face-

to-face purchasing to online platforms. TikTok has become one of the media used 

for marketing and sales activities through various features, including live streaming 

and online customer reviews. This study aims to analyze the effect of live streaming 

and online customer reviews on purchasing decisions for PVN Shoes products on 

TikTok, both partially and simultaneously. This study employed a quantitative 

method with a purposive sampling technique. Data were collected through 

questionnaires distributed to TikTok users who met the research criteria and were 

analyzed using multiple linear regression and hypothesis testing. The results show 

that live streaming has a positive and significant effect on purchasing decisions for 

PVN Shoes products on TikTok. In contrast, online customer reviews do not have a 

significant effect on purchasing decisions. However, simultaneously, live streaming 

and online customer reviews have a significant effect on purchasing decisions. 

Keywords: Live Streaming, Online Customer Review, Purchasing Decision, 

TikTok, PVN Shoes 
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