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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh digital marketing dan
electronic word of mouth (E-WOM) terhadap keputusan berkunjung wisatawan
pada Florawisata D’Castello, baik secara parsial maupun simultan. Metode
penelitian menggunakan pendekatan kuantitatif. Populasi dalam penelitian ini
adalah wisatawan yang pernah berkunjung ke Florawisata D’Castello. Teknik
pengambilan sampel menggunakan Non-Probability Sampling metode Purposive
Sampling dengan jumlah 100 responden. Pengumpulan data melalui kuesioner
menggunakan skala Likert. Analisis data melalui uji validitas, uji reliabilitas, uji
asumsi klasik, analisis regresi linear berganda, uji koefisien determinasi (R?), uji t,

dan uji F dengan bantuan /BM SPSS Statistics versi 25.

Hasil penelitian menunjukkan bahwa digital marketing dan electronic word
of mouth (E-WOM) berpengaruh positif baik secara parsial maupun simultan
terhadap keputusan berkunjung wisatawan. Berdasarkan hasil penelitian ini,
Florawisata D’Castello untuk terus meningkatkan kualitas strategi digital
marketing melalui penyajian konten menarik, informatif, dan interaktif di media
sosial, serta mendorong terciptanya ulasan positif dari wisatawan lain untuk

meningkatkan kepercayaan dan minat calon wisatawan untuk berkunjung.

Kata Kunci: Digital Marketing, Electronic Word of Mouth (E-WOM), Keputusan
Berkunjung.



ABSTRACT

This study aims to analyze the influence of digital marketing and electronic
word of mouth (E-WOM) on tourists 'visit decisions at Florawisata D’Castello, both
partially and simultaneously. The research method used a quantitative approach.
The population in this study is tourists who have visited Florawisata D Castello.
The sampling technique used probability sampling with the purposive sampling
with a total of 100 respondents. Data was collected through questionnaires using a
Likert scale. Data analysis included validity tests, reliability tests, classical
assumption tests, multiple linear regression analysis, coefficient of determination
test (R?), t-test, and F-test with the help of IBM SPSS Statistics version 235.

The research results show that digital marketing and electronic word of
mouth (E-WOM) have a positive impact, both partially and simultaneously, on
tourists 'visitation decisions. Based on these findings, Florawisata D Castello
should continue to improve the quality of its digital marketing strategy by
presenting engaging, informative, and interactive content on social media, as well
as encouraging positive reviews from other tourists to boost trust and interest
among potential visitors.

Keywords: Digital Marketing, Electronic Word of Mouth (E-WOM), Visitation
Decisions.
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