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ABSTRAK 

Persaingan industri fashion mendorong brand lokal meningkatkan kualitas 

produk, strategi promosi, keputusan pembelian konsumen. Penelitian bertujuan 

mengetahui pengaruh kualitas produk, promosi terhadap keputusan pembelian 

produk fesyen brand lokal Rucas di Bandung secara parsial maupun simultan. 

Penelitian menggunakan pendekatan kuantitatif, metode explanatory 

research. Sampel sebanyak 104 responden, konsumen Rucas di Bandung. Teknik 

purposive sampling. Data primer diperoleh melalui kuesioner. Analisis 

menggunakan regresi linier berganda, uji t, uji f, koefisien determinasi. 

Hasil menunjukkan kualitas produk berpengaruh positif signifikan terhadap 

keputusan pembelian. Nilai koefisien regresi 0,149, t hitung 2,157, signifikansi 

<0,03. Promosi berpengaruh positif signifikan terhadap keputusan pembelian. Nilai 

koefisien regresi 0,394, t hitung 6,643, signifikansi <0,001. Nilai Adjusted R Square 

0,407. Kualitas produk, promosi menjelaskan 40,7% variasi keputusan pembelian. 

Faktor lain menjelaskan 59,3%. 

Kualitas produk menjadi faktor penting dalam meningkatkan keyakinan 

konsumen melakukan pembelian. Promosi menarik mendorong keputusan 

pembelian. Peningkatan kualitas produk, penguatan strategi promosi menjadi 

strategi Rucas dalam meningkatkan keputusan pembelian konsumen. 

 

Kata kunci: kualitas produk, promosi, keputusan pembelian, Rucas. 
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ABSTRACT 

Competition in the fashion industry encourages local brands to improve 

product quality and promotional strategies to influence consumer purchase 

decisions. This study aims to examine the effects of product quality and promotion 

on purchase decisions for Rucas local fashion brand products in Bandung, both 

partially and simultaneously. 

This study employed a quantitative approach using an explanatory research 

method. The sample consisted of 104 respondents who had purchased Rucas local 

fashion brand products in Bandung. The sampling technique used was purposive 

sampling. Data were collected through questionnaires. Data analysis employed 

multiple linear regression, t-test, F-test, and coefficient of determination. 

The results show that product quality has a positive and significant effect 

on purchase decisions, with a regression coefficient of 0.149, t-value of 2.157, and 

significance value of <0.03. Promotion also has a positive and significant effect on 

purchase decisions, with a regression coefficient of 0.394, t-value of 6.643, and 

significance value of <0.001. The Adjusted R Square value of 0.407 indicates that 

product quality and promotion explain 40.7% of the variation in purchase 

decisions. The remaining 59.3% is explained by other factors outside the study. 

The findings indicate that product quality is an important factor in 

increasing consumer confidence in making purchases. Attractive promotional 

strategies encourage purchase decisions. Improving product quality and 

strengthening promotional strategies can support Rucas in increasing consumer 

purchase decisions. 

 

Keywords: product quality, promotion, purchase decision, Rucas. 
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