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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh transfer pricing dan sales 

growth terhadap tax avoidance. Penelitian dilakukan pada perusahaan 

pertambangan yang terdaftar di Bursa Efek Indonesia (BEI). Penelitian ini 

menggunakan data sekunder yang diperoleh dari laporan keuangan tahunan (annual 

report) dengan periode penelitian tahun 2021-2023 yang dipublikasikan pada situs 

resmi Bursa Efek Indonesia (BEI) dan situs resmi masing-masing perusahaan. 

Penentuan sampel menggunakan teknik purposive sampling dan diperoleh 

sebanyak 60 sampel dari 20 perusahaan dengan pengamatan selama 3 tahun. 

Setelah tahap analisis data ditemukan 5 data outlier yang harus dieliminasi, 

sehingga jumlah sampel akhir yang layak diobservasi yaitu 55 data. 

Analisis data yang digunakan dalam penelitian ini adalah statistik deskriptif, uji 

asumsi klasik, uji regresi linear berganda dan uji hipotesis dengan IBM SPSS versi 

30. Hasil penelitian ini menunjukkan secara simultan transfer pricing dan sales 

growth berpengaruh signifikan terhadap tax avoidance. Sedangkan secara parsial 

transfer pricing berpengaruh negatif signifikan terhadap tax avoidance, dan sales 

growth tidak berpengaruh terhadap tax avoidace. 

Kata kunci: Transfer Pricing, Sales Growth, Tax Avoidance 
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ABSTRACT 

 

This study aims to determine the effect of transfer pricing and sales growth on tax 

avoidance. The study was conducted on mining companies listed on the Indonesia 

Stock Exchange (IDX). This study uses secondary data obtained from annual 

reports for the 2021-2023 research period published on the official website of the 

Indonesia Stock Exchange (IDX) and the official websites of each company. The 

sample was determined using purposive sampling and obtained 60 samples from 20 

companies with observations over 3 years. After the data analysis stage, 5 outlier 

data were found that had to be eliminated, so that the final number of samples 

suitable for observation was 55 data. 

The data analysis used in this study was descriptive statistics, classical assumption 

tests, multiple linear regression tests, and hypothesis tests using IBM SPSS version 

30. The results of this study show that simultaneously, transfer pricing and sales 

growth have a significant effect on tax avoidance. Meanwhile, partially, transfer 

pricing has a significant negative effect on tax avoidance, and sales growth has no 

effect on tax avoidance. 

Keywords: Transfer Pricing, Sales Growth, Tax Avoidance 
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